


20 Finney Blvd., Malone, NY 12953  •  Ph: 518.483.4631  •  Fx: 518.483.0504  •  www.fasprint.com

www.fasprint.com
www.fasprintbillboards.com

member oaaa

F   asprint has been established for over 28 years 
 in the print and graphic design industry; we 

understand what businesses need and what 
customers are looking for.  We offer quality 
marketing to give all types of businesses exceptional 
opportunities. Our experience with advertising 
enables us to provide a high-impact product that will 
be effective for all of our clients. 
 
Fasprint provides fast, courteous service from 
our headquarters conveniently located on Finney 
Boulevard near the corner of Route 37 and Route 11 
in Malone, NY.

With numerous premium billboard locations 
throughout Northern New York, our goal is to help 
your business succeed with our multitude of solid, 
proven products.

ABOUT US
Who We Are and What We Do

Billboards Professional Design

Wide Format Printing

Vehicle Wraps
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SOURCE: ARBITRON NATIONAL IN-CAR STUDY 2009
Based on US residents 18 or older who have traveled in any vehicle

in the month preceding interview.

I f you’re skeptical about the benefits of outdoor 
 marketing, here are a few points and statistics that 

may help to convince you how powerful it can be:

	 •		Cost-Efficient:	Outdoor marketing offers a considerable 
  return on investment for a comparatively low overhead.

	 •		Frequency:	Today’s customers are always on the move, so 
  what better way to get your message out than on their way 
  to and from their destinations? A properly-placed billboard 
  will be seen hundreds of thousands or even millions of times
  year-round!

	 •		An	Unavoidable	Message: Outdoor Marketing delivers 
  your message in a way that can’t be ignored. Your customers 
  can’t change the channel, turn the page or tune to a 
  different station.

	 •		Complements	Other	Media:	Outdoor Marketing has been 
  shown to be an excellent complement to other advertising 
  formats such as radio, television, direct mailing, print and 
  web. Improve the impact of your message by keeping it in 
  customers’ minds!

	 •		Targeted	Delivery: An outdoor marketing campaign can 
  be designed and placed according to your individual needs, 
  and can be customized to whatever your target 
  demographic and geographic group may be! Cast your 
  net wide to draw a mass audience or narrow your scope to a 
  particular crowd, or anything in between.

WHY OUTDOORS?
The Can’t-Miss Marketing Solution

During a 2003 national in-car media survey, Arbitron 
found that Americans averaged 2 hours and 11 minutes 
in their cars during an average weekday. In 2009, 
Americans are reporting spending 2 hours and 52 
minutes in their cars per weekday—a 31% increase.
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How Billboards Benefit Small Towns
BENEFITS OF BILLBOARDS
B  illboards and other forms of outdoor advertising media are sometimes the subject of controversy. 

We hope that some of the points laid out here will help to convince you that billboards can be 
beneficial not only to business owners, but to the community as well.

As you can see in the chart below, according to Arbitron’s 2009 in-car study, outdoor marketing can 
have a profound effect on the actions and behavior of customers who view them.

Respondents were asked to recount times when seeing a billboard later resulted in action. The 
numbers don’t lie–slightly over half of respondents indicated that billboard advertisements played 
some role in their patronage of a store, restaurant, or community event.

With an effect this significant, it’s easy to see how billboards can help drive local sales and economic 
growth.
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Billboards Move Consumers to Act†

On a roadside billboard, have you ever learned of...

† based on respondents who noticed ads
* which you later visited
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B  illboards provide a valuable service in the form of reliable dissemination of information. From 
nonprofit groups to community events to medical services, billboards advertise anything and 

everything, and their ability to compel action is an invaluable tool in stimulating community action.

The March 2010 publication of the 
Journal of Healthcare Management 
delved into the subject of billboard 
advertising for healthcare 
organizations. Their research offers 
valuable insights into the public’s 
views on the use of billboards, 
and supports their efficacy and 
viability for advertising not only the 
healthcare industry, but other fields 
as well.

Five factors were measured in the study: whether the billboard increased their awareness of the 
clinic, whether they saw the billboard as informative, whether it influenced their visit to the clinic, 
its the appropriateness of billboards in advertising health services, and their overall opinion of 
billboards. Those who participated in the study were asked to rate each factor on a scale from 1-7.

The bars on the graph to the left indicate those 
respondents who had a positive response to each 
factor, scoring it 5 or greater.

The findings offer empirical evidence that the 
public is in support of billboards. For the first time, 
the people have been asked whether they thought 
billboards are a good thing, and we are happy to 
know they replied with a resounding “YES!”

MOUNTAIN MEDICAL

URGENT CARE
Walk-In Medical Center • 365 Days a Year

ACROSS fROm mCDONALD’S

uRgeNt mAtteRS NeeD uRgeNt CARe!

0

10

20

30

40

50

60

70

80

90

100
Other

1st visit

Incre
ased Awareness

Inform
ati

ve

In�uenced Visit
Appropria

teness
Overall O

pinion

Perception & E�ects
of Billboards



20 Finney Blvd., Malone, NY 12953  •  Ph: 518.483.4631  •  Fx: 518.483.0504  •  www.fasprint.com

www.fasprint.com
www.fasprintbillboards.com

member oaaa

T   here are numerous factors affecting the visibility 
and effectiveness of an individual billboard, 

and knowing how the size and positioning of 
your outdoor marketing installation impacts its 
effectiveness can help you make the most of it.

The Traffic Auditing Bureau, one of the nation’s 
leading research groups when it comes to studying 
the effectiveness of outdoor marketing, uses 
a proprietary rating system called a “Visibility 
Adjustment Index,” or VAI. VAIs take into account the 
numerous variables that determine how visible a 
particular billboard will be, and which in turn has a 
direct correlation to its effectiveness in delivering
its message.

The six factors used in determining Visibility 
Adjustment Indices are format, size, position, angle, 
distance, and road type.

Factors Affecting Visibility and Effectiveness
SIZE MATTERS!

When considering just one size and format, 
the distance from the road has a definite 
effect on overall marketing performance.

At distances of 200 feet, a standard bulletin 
on the side of the road can be expected 
to be noticed by approximately 55% of 
passers-by, while that figure jumps to 70% 
when the same bulletin is placed a mere 70 
feet from the roadside.

200 ft

125 ft

70 ft

55%

61%

70%

Above: At equal distances, larger formats 
are proportionally more effective at being 
noticed. As square-footage increases, 
visibility increases logarithmically. At 100 
feet from the road, you could reasonably 
expect about 59% of passers-by to notice 
one of our standard 12x24 billboards.
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6x12
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All other factors being equal, one of the most important factors in determining visibility of a 
marketing piece is its positioning. Which side of the road a bulletin is placed on matters a great deal, 
as does the angle relative to the road.

A billboard on the right-hand side of the road will draw more views than one on the left, simply 
because that is the side of the road that the average driver will be paying attention to. Compared to a 
43% viewership at 100 feet on the left side, the same billboard placed an equal distance on the right 
enjoys a visibility of 59%!

Bulletins placed to face parallel to the road are also markedly more effective than those that are 
displayed at an angle. Compare a 46% visibility rating on a billboard placed at a modest angle to the 
robust 59% visibility of the parallel billboard.
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59%
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F   asprint is fully-staffed with a team of experienced design professionals who are 
 available to guide you through the process of creating your outdoor marketing 

installation. They will work with you to design an effective advertisement to suit
your needs!

	 •		Identification: Your message, product, or service should be clearly defined.
	 •		Short	Copy:	Keep it short and simple.
	 •		Legible: Typography should be legible and easy to read from a distance and while moving.
	 •		Images: Images must be bold, iconic, and striking—catch their attention and convey meaning.
	 •		Bold	Colors: Your design should stand out from the surroundings, and demand attention.
 •		Know	Your	Location: You should design around the location for maximum visibility. For 
  example, if there will be trees behind the billboard, you should avoid using the color green.
	 •		Innovation	&	Creativity: The message will be more effective if it is memorable.

Tips for Successful Marketing Design
DESIGNING FOR OUTDOORS

BOLD. SIMPLE. EFFECTIVE.

Elm St. – Malone

Malone Lumber & Ready Mix
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F   eaturing an expanding portfolio of premium locations throughout Northern New York, 
 Fasprint can help you get your message out wherever you have advertising needs. The 

best locations sell out fast, so don’t hesitate to secure your spot on the map today!

Is Your Property Suitable for a Billboard?
Fasprint is always interested in identifying and acquiring prospective new billboard sites. 
We are always expanding our list of suitable locations for roadside and outdoor marketing.

If you think your property might qualify, please do not hesitate to contact us at
518-483-4631, or go online to fasprintbillboards.com for more information!
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G o big, get results. Billboards are an unmistakable
 marketing tool that simply can’t be ignored. 

Located on busy highways and high-traffic routes, 
billboards are instrumental in getting your message 
to today’s mobile consumer.

Make a splash and be heard with a bold, striking 
canvas that demands attention. With options for 
illuminated signs, you can ensure that your message
is seen day or night, rain or shine!

12’ x 24’
BILLBOARDS

24’

12’



20 Finney Blvd., Malone, NY 12953  •  Ph: 518.483.4631  •  Fx: 518.483.0504  •  www.fasprint.com

www.fasprint.com
www.fasprintbillboards.com

member oaaa

D   o you need a large poster, banner or sign? 
 Whatever your wide format needs, Fasprint 

can help!

We have several options available for your printed 
media, from gloss or vinyl to backlit materials. Your 
poster, banner or sign can be up to 14 feet wide with 
no limit on length. For wider dimensions, your project 
can be printed in panels.

Our graphic design team will work with you to make 
your project come alive!

W  hat better way to get the message out to your 
 customers than to bring it directly to them? If you 

have a company vehicle, you can turn it into a mobile 
billboard or advertisement!

The power of this unique advertising method is in 
its flexibility. Use your vehicle to simply spread the 
word around town, or park it at specific venues such 
as schools, sporting events and conventions to target 
whatever demographic you want.

Fasprint makes marketing on the move simple
and economical!

Think BIG

Marketing on the Move

WIDE FORMAT PRINTING

VEHICLE WRAPS
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